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What are the benefits to
going public?
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Richard Raymer
Partner

What other impacts are
there to going public?
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Alex Shegelman
Vice President & Director

What should a company
consider when making
the decision to go public?
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Richard Raymer
Partner

What should a company
consider when making
the decision to go public?
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Alex Shegelman
Vice President & Director

When is the right time to
go public?
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Alex Shegelman
Vice President & Director

How does a company
choose the right market?
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Stuart Olley
Partner

How does a company
choose the right market?
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Richard Raymer
Partner

What makes TSX and
TSXV attractive to
foreign companies?



STIKEMAN ELLIOTT

How does a company
build an effective
advisory team? What
guestions should be
asked?
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Alex Shegelman
Vice President & Director

What Method of going
public Is right for my
company? When should |
choose an IPO?
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Stuart Olley
Partner

When is a CPC or RTO
the right choice?
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Richard Raymer
Partner

How about dual listing or
Interlisting?
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What one piece of advice
would you give the
audience?
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David Boomer
Partner

From a financial reporting
prospective, what do |
need to prepare for my
company to go public?
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Keith Chatwin
Partner

From a legal reporting
prospective, what does
my company need to
prepare to go public ?
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Darrin Hopkins
Vice President

How Is a company
valued? How do you
determine share price?



David Boomer
Partner

What are the listing
requirements?
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STIKEMAN ELLIOTT

How much does It cost to
take a company public?
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Keith Chatwin
Partner

Do | have to give up
control of my company ?
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Keith Chatwin
Partner

How long does the
process take to go public ?
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Darrin Hopkins
Vice President

What are the different
financing options once |
am listed?
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What one piece of advice
would you give the
audience?






What is IR?

it's how you Maximize

the Value of your public

listing.




Investment Community

Investment Bankers
Sell-side Analysts
Retail Brokers
Fund Managers
Sales Desk
Buy-side Analysts
Traders

Individual Investors

Media




develop message

conduct perception audit

prepare strategy

arrange road shows

write news releases

script conference calls
Wha.t you dO . manage investor expectations

newswire dissemination

regulatory filings

execute IPO

plan AGM

produce IR collateral
respond to shareholders

outreach to financial media

crisis management A .
™ Equicom
Ul

T™MX ETOUP




Public Relations

It IS not... Spin doctoring

“Promoting”
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Consistent

Set expectations communication

Credibility

Articulate events in the
context of the overall
business plan/vision

Establish milestones
and strategic vision

TM ‘ Equicom



the right information

rapidly transferred

with high recall










What can you do today?

Start acting like a

Public Company




Independent Directors
Audited Financials
Relationship with Analyst/Bankers

S|mp|e th|ngS - Long-term Vision

Investor Presentation
Produce Quarterly Financials
Website




Stuart Roberts
Investment Bank Assoclate,
Energy Team



Arne Gulstene
Senior Relationship

Manager, Products &
Services
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« An innovative solution to support your Investor
Relations program goals and objectives

TSXconnect

« Provides you with trades/quotes, shareholder
information, broker summaries and more

Institute of Corporate Directors
*Quick access to qualified directors
*A vast network of skilled candidates

*One-on-one assistance to refine your search
Listed Logo Program

« Promote your status as a listed issuer

« Provides valuable opportunities to increase your
profile and visibility as a listed company.

th
TMX Learning Academy

« Provides information on our workshops and sponsored
programs, a variety of our newsletters and presentations, as
well as other educational documentation

Dedicated Relationship Manager

*Your primary point of contact

*Focused on answering questions, keeping you abreast of product and
service developments that will assist in the growth of your company

Historical Data Access
« A web-based tool that offers historical stock price and index information

« Allows you to easily customize and download up to 6 years of data

 Price corporate transactions

CEO Interviews

eInterviews present an unbiased, objective & neutral view of your company

«Disseminated on our TSX/CP Newswire & highlighted on TMXmoney.com

Designated Market Maker

* The Market Maker’s role is to augment liquidity for your security, while
maintaining the primacy of an order-driven continuous auction market
based on price-time priority

Anonymous Activity Reports

« A monthly account of anonymous trades by each brokerage firm
available after month-end

TMX Workshops

« Access to our popular and informative workshops about being a public
company

« Topics include corporate governance, timely disclosure, share
compensation plans and more.
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